


I know what I like, and 
I like a deal. I’ve got trusted 

brands and favorite products, but I 
hate paying retail.

The skin care world is a scary place.  
All these products, ingredients and 

regimens are overwhelming. 
Where do I start? 

My skin’s got special needs.
I can only use certain products, 

because my skin is anything
but “normal”.

|  What is your skincare dilemma?The Skinny



3 We’ll recommend products for
your problem areas and skin type

Get emails announcing
new sales - one per week2

Become a member at
www.shoptheskinny.com1

Find educational videos for each
brand and most of our products4

Invite friends and get up 
to 20% off your first purchase5

| How does it work?The Skinny



These are a few of the product lines that we will 
be featuring in the next few months!

| Upcoming salesThe Skinny

Perricone MD
Lisa Hoffman Beauty

Dermaquest
Tammy Fender

Confidential
100% Pure

International Orange
	



I’m on email overload. I love that

The Skinny sends fewer emails with 

product advice tailored to my
skincare needs.     

|  What people are saying...The Skinny

I’m a right-brainer, so I love 
The Skinny’s brand and product 

videos. They’re informative and 
down-right entertaining!

I insist on the 

best skincare 
money can buy. 

Thanks to The Skinny 

I get it... at a

fraction of
the cost.

I hardly have time to
wash my face. The Skinny
makes buying skin care

quick, easy and
affordable.

The best products. 

The best services. 

At the best prices? 

Sold!



Paige Steinman
Paige is a web designer who used Dial soap to 

wash her face until she met Lauren.  In addition to 

this new venture, Paige runs a successful interactive 

agency in San Francisco called veneer. She has devel-

oped websites and marketing for brands like:  Murad, 

PBTeen,  Karen Neuberger, & Elephant Pharmacy.

The first gift from her boy-
friend (now husband) was 
a bottle of acne treatment. 
Miraculously, she stuck 
around.

Lauren is pregnant 
and couldn’t be hap-
pier experiencing 
yet another bout of 
hormonal acne.

A tub of coconut 
butter is her budget 
beauty secret, which 
happens to taste 
amazing on toast.

Paige has memories of 
slathering on the Crisco 
and sunbathing in the 
front yard.

She insists on mani-
marketing meetings 
whenever possible. 

Her 2yr old daughter 
helps her get ready 
in the morning - 
needless to say her 
skincare regime has 
to be fast and kid-
friendly. 

Lauren once called 
every 800 number 
advertised in Vogue 
requesting skin care 
samples. She was 12.

Lauren Fornes
Lauren found her skincare calling after a 

successful career in luxury marketing and 

a personal struggle with adult acne. Before 

teaming up with Paige to launch The Skinny, 

she most recently managed business devel-

opment for a prestige skincare brand and 

earned her aesthetics license. She lives in 

Austin with her husband, Don, and their 

Bernese mountain dog, Stinson.  


